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Definition and Importance of Research Problem
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Importance of Defining Research Problem
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Identification of Research Problem
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A Sample of Formulating Research Problem
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(Hs) QTS |

RQ: Can the motorcycle buyers be segmented based on psychographic characteristics?

H , :There are distinct segments of motorcycle buyers.
H , : Each segment is motivated to own a Hurley for a different reason.

H , : Brand loyalty is high among Harley Davidson customers in all segments.
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